ARIZONA

CLEAN & BEAUTIFIUIL

Governor’s Pride

in Arizona Awards Conference

Avrizona Clean and Beautiful is sceleiilg nominations for the
2008 Governor's Pride in Arizona Awards to be held on Octoher
27, 2008 at 'i'}lq South Mountain Enviroamental Education
(Center in_P:I'meni_K. Businesscs, organizations, governmental

agencies, tribal c.omm:uni'.tiés.,'ahd individuals can be nominated.

Governor ]'a'.lnet_Nalei‘té;n_S} Ilas': 'Legh invi‘s_ec] to recognize the
2005 honorees. . - ' .

Governor's Pride in Arizona Con’ference is the only statewide
environmental aWard_program' tha'l_:-recognize_s Arizona
communities, businesses, an&'ofgdhizations that have _
demonstrated a commitment to the environmental quality of
Arizona by the development of innovative, sustainable programs

to improve the quali_'ty of life.

In 1990, through the vision of Arizona Clean and Beautiful and
the Arizona Department of Transportation, the Covernor's Pride
in Arizona Awards Were started. It has evoivecl, thanks to Lelp
from committee members and the jucl,ges, into a landmark event
that offers educational workshops and exhibits that address

- ' - L]
Arizona's current environmental trends and igsues.,

Call ACB at 602-262-2532 is you have any questions.

For additional nomi nations, feel free to copy the form or download a

form from our websile at www.ariz0nac:]eanan{uweauti{ul.org.



* Nominations will be accepted from anvone who chooses to submit an application,
* Successiul entries must meet the basic requizements outlined in the
entry pmcec}_ures.
¥ Every question must be answered in order to be considered for an award. 1 you
do not understand a question, please call the ACB office at 6002-262-2532.

Honorees or their clesignee must be present to accept their award on Thursc[ay_.
October 27, 2005 at the annual Governor's Pride in Arizona Awards Ceremony

at the South Mountain Envi ronmental Education Center in Phaenix.

#Check the hoxes that a.pply'i:m' each category.

* Submit & coples of the smRmmary.

¥ Include siides, printecl ma‘l.‘erlals, phol;us, pross clippings, eto.

¥ Place the Nomination form, the summaries and other documentation

into a folder.

Answer the foﬂowﬁzg questions as completely as possible including relevant
statistics and quantifiable data. If a question does not apply, then answer acc orclingly.
Submit no more than 4 pages of writien information. If information is misaing or
the guidelines are not followed, the applicatioﬁ will be disqualified.
If you have any questions on filling out this form, please call the ACB office at
002-202-2532 or email at azéeauﬁf{w’ B qwast.net.

3 [clentify the need or p}:o}J}em that this progdram has addressed.
. What were the goa.ls of the program? Lactude the scope and the size of the

3 e

target audience.
. Briefly describe the program history.
. What is the current status of the program activities and techniques?

. What innovative approaches were used to accomplish the program?

(923 LI SR P

. How many participating volunteers, emplavees, and program partnerships, ete.
were mvolved? .
7. What was the program's budget?
8. What were the results of the program (quantity, it pf.)ssihle:', inciuding
improvements in pu};hc attitudes?
9. What were the snviranmental, economic and quality of life benefits?
10. What other details would vou like to add that were not required above?

Pollution Prevention, Environmenlal ch]‘molog‘y & Lea&ershi}? Categorics only:

Complete the ](:J.I"]owfﬂg Erzlforj-ﬁ'at:’un {no mare than 2 additional pages)

11. Ef{piain your management commitment.
12. What outreach technigues were used?
T

3, Which source reduction activities were considered?

14, Please describe how the TrORFAI Cait be adopted Lv others?
Prok E }
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Phone: (@(32_—”57? - Q&?—?SG

I the event that vour program is chesen, please write a short description
(100 words or less) that will be used for the introduction.

Entries must be postmarked no later than September 22, 2005, This entry is for
the program activities for the 12 months proceeding August 31, 2005,

Your original entry will be available at the Governor's Pride in Arizona Awards
luncheon for vou to pick up. If you want your materials returned via mail, include a

$10.00 check for postage and l‘j.an(ﬂing paya}ale to Arizona Clean and Beautiful.

[ cn—:r{'ify that all statements contained in this nomination are true and that |
A ' . Y [ 1 5
am Llu[}f authorized ta s1En and submit this entry on bebalf of our community

or arganization.

: J
Signature W@@
Date: @‘{;A_r /:’/;"cf;"
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GOVERNOR'S PRIDE IN ARIZONA AWARDS
Media Leadership
Nominee: The Arizona Game and Fish Department
For: The Arizonz Bald Eagle Management Program

Need, History, and Goals

In 1978, the bald eagle was listed as endangered under the Endangered Species Act. At
thai time, fittle was known about the bald eagle in Arizona, so there was minimal coverage in the
media. As the population became more wnderstood i the 1980s and the early 1990s, managers
Tailed to pass enough information to the media or the public about the programs federal, state,
and local auihorities put in place to protect the specigs.

After 1991, when the Arizona Game and Fish Department assumed all implementation
responsibilities for managing the bald cagle in Arnzona, managers began fo release more
information about the efforis to protect the species to the media in an effort to educate the public,
Beginning simply with two or three visits by the media to cover the banding of nestling bald
cagles, the program now annuzlly issues two to three media advisories and 5 1010 press releases.
The program aiso hosts a yearly workshop in Flagstaff and & bald eagle media day during. the
breeding season. These stories are now covered by a range of markets from the small community
print media throughout the staie, o the major print and television markets of the greaier Phoenix,
Tucson, and Flagstaff arveas. In addition, the efforts of the Arizona Bald Eagle Management
Program have been covered nationally by “National Geographic,” “Arizona Highways,”
“Audubon” Magaziae, and the Associated Press.

The Arizona Baid Eagle Management Program impiements bald eagle management
strategies across the state, and thus statewide coverage is needed to educate the public on these
practices to gain accepiance and support. These strategies include creating seasonal breeding arca
closures to limit human aclivity near nests; the Arizona Bald Eagle Nestwatch Program, which
places biologists near high-use recreation areas to educate the public and protect the nearby
breeding attempts; banding bald eagle nestlings to further study the population; and a bald eagle
winter count to assess how meny winter migrant eagles visit the state. These actions, in particular
seasonal closures on public land, have the potential to be scrutinized by the public if not property
publicized. Our goal is to better inform the public about the management actions we put in place,
in an attempt to have public acceptance or support of our efforts to protect the species.

Tarzet Audience _

Since bald eagles nest within a mile of their food source, and 80% of their diet is fish, the
recreating public using the lakes and rivers will be most affected by our management actions. In
addition, most of Arizona’s bald eagles exist around the metropolitan Phoenix arca, so we place
an emphasis on the Phoenix media markets. However, the species occurs statewide and people
travel to these watershed from around the state for recreation. It 15 because of this, we also hold
media events in Flagstaff, and invite the local newspapers of the surrcunding communities o
CcOver our events,

Technigues and Innovative Approaches

To better inform the public about the Arizona Bald Eagle Management Program, we host
an annual bald eagle media day to band nestling bald eagles. During this event, we normally host
all five major Phoenix television stations, the “Phoenmix Gazette,” “The Arizona Republic,” the




Fselecied.:

introduction

The Arizens Game and Fish Department’s Rald Eagle Management Program has tinly exceiled
m completing two tasks, implementing proactive management strategies that benefit the species
and maintaining positive public opinion of the efforts being conducted. Through numerous media
outlets, including print, television and radic at the local and national levels, the Arizona Bald
Eagle Management Program has increased public knowledge about the Arizona baid eagle and
explained why restrictive management is sometimes necessary to increase the presence of this
species in the enviromment.





